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Do good and avoid 
evil.” 
This advice, while 

solid to be sure, provides little 
practical direction.
 Critics have suggested that 
the same might be said of 
the church’s teachings con-
cerning business ethics.  In 
other words, there is a general 
perception that the church, 
while offering much that is 
aspirational in tone, is far 
too general to offer a lot of 
direction when she speaks on 
commercial matters.
 Some find little concrete 
guidance aside from that 
which would apply gener-
ally. Without greater speci-
ficity, moral direction can, 
practically speaking, offer 
little help to today’s business 
owner or manager.
 There is something to 
this claim. For her part, the 
church has repeated in sev-
eral instances that she does 
not offer technical solutions 
to commercial problems or 
establish specific models to 
govern business affairs. There 
is no desire on the church’s 
part to micro-manage the 
contours of commercial pur-
suits.
 That aside, there is perhaps 
one guideline that supplies 
something of a moral com-
pass for all business owners 
and managers, regardless of 
the size of their commercial 
enterprise. Pope Francis and  
his two most recent predeces-
sors have especially empha-
sized this central idea. More-
over, concrete ways to inject 
their guidance into the com-
mercial sphere are gathering 
attention and growing in 
popularity.

Profit is not ultimate goal
 The lesson is this: The pur-
suit of profit should never be 
the main aim of any com-
mercial endeavor. The “Cat-
echism of the Catholic 
Church,” in a short section 
discussing economic activity, 
instructs those responsible 
for business enterprises that 
they have obligations beyond 
increasing profits (no. 2432). 
“The Compendium of the So-

Profits at the service of people:
The core of Catholic business ethics

cial Doctrine of the Church,” 
a document produced under 
the direction of St. John Paul 
II to complement the  cat-
echism, adds that the “indi-
vidual profit of an economic 
enterprise, although legiti-
mate, must never become 
the sole objective” (no. 348).
The popes of the past sev-
eral years have provided fur-
ther insight into these ideas 
by explaining that profit, 
while obviously necessary 
to the success of any busi-
ness enterprise, must always 
be subordinate to another, 
nobler, goal. In other words, 
profit should be used as an 
instrument to serve a higher 
objective.

Noble ends of business
 A sampling of recent mag-
isterial documents illustrates 
the point. In his apostolic 
exhortation “Evangelii Gaud-
ium,” Pope Francis explains 
that “business is a vocation, 
and a noble vocation, pro-
vided that those engaged in 
it see themselves challenged 
by a greater meaning in life” 
(no. 203). The way to live 
the nobility of the vocation 
is to link the generation of 
material resources to non-
pecuniary goals. 
 Benedict XVI writes in 
his social encyclical,  “Cari-
tas in  Veritate,” that profit 
should not be the primary 
business objective, but rather 
“a means for achieving hu-
man and social ends” (no. 
46).
 St. John Paul II probably 
offers the most succinct de-
scription of the proper ob-
jective of business pursuits 
when he writes the follow-
ing in his encyclical  “Cen-
tesimus Annus”: “In fact, the 
purpose of a business firm is 
not simply to make a profit, 
but is to be found in its very 
existence as a community of 

persons who in various ways 
are endeavoring to satisfy 
their basic needs, and who 
form a particular group at 
the service of the whole of 
society. Profit is a regulator of 
the life of a business, but it is 
not the only one; other hu-
man and moral factors must 
also be considered which, 
in the long term, are at least 
equally important for the life 
of a business” (no. 35).
 What this means is that, 
while profit is ultimately nec-
essary for business success, it 
cannot be the sole measure of 
achievement. The generation 
of material wealth must be 
linked to higher, more lasting 
values.

Profits should serve people
 Francis sums up the idea 
well when he writes in “Lau-
dato Si”: “The principle of 
the maximization of prof-
its, frequently isolated from 
other considerations, reflects 
a misunderstanding of the 
very concept of the econo-
my” (no. 195). These words 
of Francis should be kept in 
mind lest the business world 
become a place where people 
serve profits, instead of one 
where profits serve people.
 The notion that businesses 
should have a social purpose 
is an idea that has gained 
traction in recent years. Leg-
islative changes throughout 
the United States have fol-
lowed upon the growing 
interest in an expanding 
notion of corporate social 
responsibility.  Over the last 
several years, 33 states and 
the District of Columbia have 
adopted benefit corporation 
laws that allow for the cre-
ation of corporations that, 
while designed to seek profit, 
are devoted toward pursuing 
an identified social benefit.
 Benefit corporations are 
not nonprofits. They are 
taxed as any other private 
corporation. However, unlike 
general for-profit organiza-
tions, benefit corporations 
incorporate into their charter 
a business mission to pursue a 
public or social purpose. The 

Fr. Thomas More
GARRETT, O.P.
CATHOLIC 
WORLD REPORT
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St. Joseph Abbey Cemetery
 St. Joseph Abbey Cem-
etery fills the void of limited 
Catholic cemetery options on 
the northshore. 
While the cem-
etery first began 
as a burial place 
for the Benedic-
tine monks more 
than 100 years 
ago, since the 
late 1990s, cem-
etery plots have 
been available to 
the public.
 “Often, peo-
ple are not sure 
where to begin 
when a loved one passes 
away,” said Benedictine Broth-

er Brian Harrington. “We play 
an important role in provid-
ing the necessary information 

while at the same 
time making the 
grieving process 
easier.”

To keep up 
with increased 
demand, 720 cre-
mation niches 
with single or 
double occupan-
cy will be avail-
able beginning 
this summer at 
the Abbey Cem-
etery.

 Niches will be $3,000, 
and like the cemetery plots, 

include perpetual care and 
prayer by the monks at the 
Abbey. Every year, the Abbey 
monks bless the cemetery fol-
lowing the All Souls’ Mass in 
November.
  “The main priority at St. 
Joseph Abbey Cemetery is the 
comfort of families as they 
mourn the loss of their loved 
ones,” Brother Brian said. 
“Ministering to those griev-
ing takes priority over selling 
a product.”
  St. Joseph Abbey Cemetery 
is located at 75376 River Road, 
St. Benedict, Louisiana. Call 
(985) 867-2253 or visit www.
saintjosephabbey.com/cem-
etery.

To me, it really 
seems visible 
today that ethics 
is not something 
exterior to the 
economy, which, 
as a technical 
matter, could 
function on its 
own; rather, 
ethics is an 
interior principle 
of the economy 
itself, which 
cannot function 
if it does not take 
account of the 
human values 
of solidarity 
and reciprocal 
responsibility.

– Pope Benedict XVI

pose can be general or specif-
ic and need not satisfy more 
stringent legal standards 
defining charitable purposes.

Specific, non-financial goals
 The central characteristic 
of a benefit corporation is 
that, while organized on a 
for-profit basis, its purpose 
explicitly includes nonfi-
nancial goals that are more 
than a means toward a finan-
cial end. For example, one 
Delaware benefit corpora-
tion, Kickstarter – an online 
funding platform – embeds 
five public benefits in its 
corporate charter (artistic, 
charitable, cultural, educa-
tional and environmental) 
and specifies in the charter 
its commitment to each area. 
 Consistent with the broad-
er purpose of the legislation, 
the statute expands the le-
gally defined fiduciary duties 
of a benefit corporation’s 
managers and directors to 
require, rather than simply 
allow, the consideration of 
interests other than share-
holder profit.
 A similar idea lies behind 
the movement toward so-
cial responsibility certifica-
tions. Certifications from 
non-profit independent 
parties like B Lab confer 
designations on for-profit 
institutions that meet certain 
specifications for social and 
environmental performance, 
accountability and trans-
parency. The designation 
serves as an independent 
assessment that the entity 
engages in commercial pur-
suits in a manner mindful 
of certain social concerns. B 
Lab counts popular eyewear 
producer Warby Parker and 
e-commerce site Etsy among 
its list of certified “B corp” 
entities.
 Both B Lab certifications 
and benefit corporation laws 
arose within the context of a 
trend toward corporate social 
responsibility that intensi-
fied toward the turn of the 
century. The certification 
and legislation are among 
the initiatives that form part 
of a global push for a more 
robust notion of corporate 
citizenship.
 These initiatives reflect ear-

lier, but lesser known, Catho-
lic commercial movements 
such as the Economy of 
Communion (EoC), a global 
business network inspired by 
the lay organization Foco-
lare. Members of the EoC are 
private, separately owned, 
for-profit entities united by a 
common spirituality inspired 
by an Italian lay woman, 
Chiara Lubich, whose cause 
for canonization was opened 
in 2015. 
 Consistent with Lubich’s 
own work, EoC entities place 
a special emphasis on busi-
ness as a meeting place for 
people where commerce of-
fers the potential for coopera-
tive personal development.
 While the particular mani-
festations of these person-
oriented commercial prac-
tices vary, one universal 
characteristic of EoC entities 
is a shared commitment 
to a three-fold division of 
firm profits. Each EoC entity 
agrees to devote one part of 
the firm’s profits to reinvest-
ment in the firm’s future 
growth, another portion to 
the support of the infrastruc-
ture designed to spread the 
EoC movement and a third 
to assisting the poor.

Wider community in mind
 The portion that the firm 
dedicates to the poor is di-
rected either to specific re-
cipients in the community 
in which the entity conducts 
business or to Azione Mon-
do Unito, the movement’s 
international organization 
founded to support projects 
in the developing world.
 The profit-sharing arrange-
ment aims at more than mere 
philanthropy. EoC entities 
unite their business success 
with an active apostolate to 
those in need. The arrange-
ment changes the character 
of the relationship between 
the business and those who 
share in its success. Rather 
than being simply a recipi-
ent of surplus funds, or the 
beneficiary of an end-of-the-
year giving campaign, the 
EoC brings into its business 
a kind of “silent partner” 
who participates in its com-
mercial performance. In this 
way, charitable service is no 
mere add-on to the business. 
Instead, the apostolate is in-
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Willwoods Community

The Willwoods Community’s first mission in 1978 was to enrich married couples in their sacramental relationship.

Willwoods: We are
called to serve
 The Willwoods Commu-
nity has been serving the 
Archdiocese of New Orleans 
since 1978, yet many in our 
area do not know about the 
mission of this important 
Catholic organization. 
 “The Willwoods Communi-
ty was originally founded to 
help promote the sacrament 
of matrimony through week-
end couples retreats,” said 
Ron Yager, chief operating 
officer of Willwoods. “Today, 
that ministry is still at the 
very core of our mission, but 
40 years later, the Willwoods 
Community has grown into 
so much more.”
 The Willwoods Communi-
ty of 2019 has four key areas 
of concentration:
 ➤ Affordable Housing, 
which provides safe and se-
cure apartments to more than 
1,000 metro-area residents.
 ➤ Faith & Marriage, which 
is dedicated to promoting the 
sacramentality of marriage 
and providing couples with 
opportunities for growth, en-
richment and support though 
marriage and family retreats, 
events, programs, podcasts, 
blogs and speaking engage-
ments. 

 ➤WLAE-TV, which produc-
es and presents local public 
television and digital multi-
media content that educates, 
informs and inspires audi-
ences of all ages.
 ➤ TheDai lyMass .com, 
which streams on-demand 
the Mass from historic St. 
Louis Cathedral to a global 
audience, offering inspira-
tional messages, recitation of 
the rosary and prayer requests 
sent directly to computers, 
tablets and smart phones.
 In addition to those min-
istries, the Willwoods Com-
munity has several events 
throughout the year in which 
the public is invited to partici-
pate as a way of supporting 
the activities of the organiza-
tion.
 “We have a gala in the 
spring when we present a 
Servus Fidelis Award honor-
ing service to the Catholic 
Church, a golf tournament 
that supports scholarships for 
high school students, a Sup-
per & Substance date night at 
Rock N’ Bowl, a prayer break-
fast with a dynamic speaker 
and a holiday auction in the 
fall,” Yager said.  
 In the “Willwoods Com-
munity Prayer,” beautifully 
written by the organization’s 
founders, Deacon Paul and 
Jane Nalty, all are called to 

WILLWOODS COMMUNITY PRAYER
 Lord, draw out from the center of our being the essential goodness you have instilled within all 
your children at the loving moment you created us.
 Place us at the service of your Holy Spirit, as we seek to conform our free will to your divine will 
through your daily gifts of grace.
 Enable us to see more clearly your son Jesus’ presence in our sisters and brothers with whom we 
have been called to minister the corporal and spiritual works of mercy.
 Grant us the grace, through the intercession of Mary, our Mother, to recognize the Holy Face of 
your divine son in the Eucharist and in each and every child of God. 

minister the corporal and 
spiritual works of mercy. 
 Over the past year, mem-
bers of the Willwoods Com-
munity have put their faith 
into action with outreach and 
engagement projects.
 “Once a month the Will-
woods Community prepares 

and serves more than 230 
meals to our city’s home-
less population at the Re-
build Center at St. Joseph 
Church,” Yager said. “For 
back to school, we provided 
backpacks and school sup-
plies to over 400 low-income 
students. And during Christ-

mas, the Willwoods Com-
munity gave away gifts of 
wrapped sweaters and coats 
to the children at our afford-
able housing properties.”
 For more information about 
the Willwoods Community, 
please call (504) 830-3700 or 
visit online at willwoods.org.

TheDailyMass.com streams daily Mass from St. Louis Cathedral in New Orleans 
at 12:05 p.m. weekdays. It also accepts prayer requests.

Clockwise from left: Backpacks for kids, the annual 
WLAE “Tuition Auction” and cooking for the homeless.



Learn more at Willwoods.org



Hearing Health Care
 Ryan and Rance Templet 
discovered as young chil-
dren how important being 
able to hear was.
 “We are motivated to help 
people hear better because 
we have seen in our own 
family how relationships are 
affected by hearing issues,” 
said Ryan Templet, co-owner 
of Hearing Health Care of 
Louisiana with his brother 
Rance.
 “Trying to talk to grand-
parents over the phone 
when  they 
have hearing 
loss is diffi-
cult,” Ryan 
Templet said. 
“ W h e n  w e 
we re  l i t t l e 
kids, we felt 
our  g rand-
parents were 
mad at us because they in-
stinctively talked loud to us 
on the phone.”
 When he and Rance fit-
ted their grandmother with 
several of their hearing de-
vices, she again felt part of 
the conversation and less 
isolated.
 The Templets, who are 
both board-certified hear-
ing instrument specialists, 
opened their first office in 
1992 in Metairie and now 
have eight locations across 
south Louisiana to help 
people hear better. Ryan 
Templet said they work with 
multiple hearing aid labs to 
best fit customers with the 
device they need.
 “Technology has gone cra-
zy in the last couple of years, 
where hearing aids are con-
cerned,” Ryan Templet said, 
adding how 
hearing aids 
are now digi-
tal and com-
p u t e r - p r o -
g r a m m e d . 
“ We  h a v e 
h e a r i n g 
a ids  ava i l -
able that are 
much differ-
ent than even five years 
ago,” Templet said. 
 The latest hearing aids can 
link up to phones and any 
streaming device so clients 
can actually talk on the 
phone, listen to music and 
TV through the hearing aid. 
Some are virtually invisible, 

going all the way down the 
ear canal, he said.
 “There are even apps on 
smart phones that help you 
make adjustments on hear-
ing aids in certain environ-
ments. Some have remote 
controls, some are recharge-
able.”
 The Templets conduct ex-
tensive hearing evaluations 
on every client and include 
trying demo hearing aids to 
customize a hearing plan 
that works best for each in-
dividual. Some hearing aids 
can be gotten the same day. 
Evaluations generally take 
an hour.
 “We do a lot of work ask-
ing about their lifestyle. 
We customize our solutions 
according to their hearing 
loss, lifestyles and what they 
can handle. ... We don’t stop 
until we have helped that 
patient hear the best they 
can. If we can’t help them 
hear better, we give them 
their money back.”
 The Templets and their 
staff of 17 attend regular 
training with hearing labs. 
Ryan and Rance Templet 
staff the company’s New Or-
leans-area locations, along 
with their doctors of audiol-
ogy.
 “We have been to three 
different training sessions 
with three different labs 
making sure we are up to 
date on all of the latest 
advancements, and we are 
scheduled to go to two more 
this summer.”
 Hearing Health Care of 
Louisiana’s customers re-
ceive no-cost cleanings, 
check-ups, annual hearing 
tests, hearing aid program-
ming and software updates 
for the life their hearing aid.
 Hearing Health Care of 
Louisiana will host open 
houses May 20-24 offer-
ing complimentary hearing 
tests, video ear inspections 
and product demonstra-
tions at three of its loca-
tions: in Metairie at 3750 
Veterans Memorial Blvd. 
(708-2278); in Gretna at 
2600 Belle Chasse Highway, 
Suite 203 (717-4358); and in 
Covington at 3979 Highway 
190 (985-718-4466). Several 
payment options, including 
some no-interest plans, are 
available. The company also 
accepts insurance.

RANCE TEMPLET

RYAN TEMPLET

www.hearla.com

www.sotheworldmayhear.org



Christopher Homes

Deacon Dennis Adams is lending his expertise to St. Anthony’s Gardens in 
Covington. 

Photo by Frank J. Methe | CLARION HERALD

 Christopher Homes is the 
affordable housing program 
of the Archdiocese of New 
Orleans serving some 2,500 
seniors with decent, affordable 
housing.
 Our staff of 138 is dedicated 
to our ministry and lives out 
that dedication in service to 
our residents and others.
 For the past two years, Chris-
topher Homes has been se-
lected as one of NOLA.com’s 
top places to work in the 
metro New Orleans area. We 
hope to be selected for a third 
consecutive year next month. 
We consider this selection a 
great honor and an acknowl-
edgment of our mission-based 
organization since the selec-
tion criteria to belong to this 
elite group come from surveys 
taken of our employees.
 As an agency of the Arch-
diocese of New Orleans, we 
are committed to our staff and 
our residents and, through 
collaboration, the needs of our 
sister agencies.
 Recently, Archbishop Grego-
ry Aymond asked Christopher 
Homes to lend its executive di-
rector, Deacon Dennis Adams 
to St. Anthony’s Gardens, the 
Archdiocese’s adult residential 
community facility located in 
the Covington area. It was felt 
that Deacon Adams’ manage-
ment experience could benefit 
the relatively new operation at 
St. Anthony’s Gardens.
 The boards of both organiza-
tions approved the plan, and, 
in late January, Deacon Adams 
sat down with his staff of op-
erational directors, concerned 
with how they might take the 
news that he would be limiting 
his time to no more than one 
day a week at the their New 
Orleans office and properties.
 Would they be concerned, 
upset or happy?
 While concerned about the 
temporary change in their 

organization’s management, 
they all responded to Dea-
con Adams’ news with “how 
can I help,” more concerned 
with the needs of their sister 
agency, St. Anthony’s, than 
their own. That was a true sign 
of mission-oriented spirit.
 “I was proud of their replies 
and moved by their willing-
ness to be of assistance to St. 
Anthony’s, a younger version 
of our own ministry of hous-
ing and service to seniors,” 
Deacon Adams said.
 Christopher Homes’ direc-
torial staff is composed of 
professionals who oversee the 
financial, human resources, 
communications, property op-
erations, physical plant facili-
ties and pastoral care services 
of more than 2,400 apartments 
on 15 campuses.
 We provide housing and 
services to low-income seniors 
in properties from the north-
shore to the West Bank and 
from Meraux to Metairie.  Our 
staff is well qualified to man-
age their areas of responsibility 
but each also look to Deacon 
Adams as a mentor and advi-
sor. 
 For the past three months, 
things have gone well. Both 
Christopher Homes and St. 
Anthony’s Gardens are operat-
ing well. Both staffs collaborate 
as they find common ground 
on issues dealing with software 
and other systems, proving the 
old maxim that “two heads are 
better than one.”
 Deacon Adams is planning to 
bring his Christopher Homes 
staff over to St. Anthony’s 
Gardens for a tour and lunch 
with its staff. It does show how 
well collaboration can work 
and that the Archdiocese of 
New Orleans is, after all, one 
large family that works well 
together.
 Archbishop Aymond knew 
that all along.

The most trusted name in 
New Orleans housing

Serving 
New Orleans Seniors 

for more than 50 years
with Decent, 

Affordable Housing 

Deeply Affordable Rents are
offered in Your Neighborhood
from Mandeville to Marrero
and from LaPlace to Meraux

1000 Howard Ave.,
Suite 100, New Orleans 

(504) 596-3460
TTY 800-846-5277
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Catholic Journeys
 People often ask me what 
my favorite destination or 
place to visit is. I always an-
swer, “Whichever place I vis-
ited last!”
 Each trip brings with it new 
experiences, even if you have 
traveled there before. On each 
visit you see things you didn’t 
see on the last trip, you meet 
new people and you realize 
things that build upon your 
past travels.
 There are three places I visit 
regularly, sometimes all three 
in one year: Rome, Medjugorje 
and the Holy Land.
 Even though I have been 
to each of these places many 
times, I still enjoy going back, 
and each time I see, experi-
ence and take away something 
new.
 These are also the three 
most popular pilgrimage des-
tinations at Catholic Journeys, 
with some pilgrims returning 
to places like Medjugorje every 
year. We are seeing a renewed 
interest, and increase in travel 

to Medjugorje again, 
especially after the spe-
cial Vatican commission 
that was established un-
der Pope Benedict XVI, 
and headed by Cardi-
nal Ruini to investigate 
the authenticity of the 
alleged apparitions in  
Medjugorje, concluded 
their investigation.
  The commission has 
recommended to Pope 
Francis that the first sev-
en apparitions that took 
place in Medjugorje dur-
ing June and July of 1981 
be approved. The papal 
envoy to Medjugorje, 
Archbishop Henryk Hos-
er,  confirmed that “the 
devotion to Medjugorje 
is allowed. It’s not pro-
hibited and need not be 
done in secret.”
 “Today, dioceses and 
other institutions can 
organize official pilgrim-
ages,” Archbishop Hoser add-
ed. “It’s no longer a problem.”

 Pope Francis asked an Al-
banian cardinal to give his 
blessing to the faithful present 

in Medjugorje.
 Another  popular 
pilgrimage destination 
continues to be the Holy 
Land. It is surely on 
the bucket list of every 
Christian to walk in the 
footsteps of Jesus.
   A pilgrim to the Holy 
Land relives his or her 
pilgrimage experience 
at every Mass, a feeling 
that is unique to the 
Holy Land. The gospels 
come to life with tan-
gible experiences and 
memories of the pilgrim-
age, and one recalls be-
ing at the site where the 
Eucharist was instituted 
at the time of the conse-
cration.

Despite unrest in sur-
rounding countries and 
the perceived risk of 
travel to the region, Is-
rael and the religious 
sites in the Holy Land 

are still considered one of the 
safest destinations for pilgrims 

and travelers.
 Catholic Journeys has pil-
grimages scheduled for many 
special events in the coming 
year, including a pilgrimage 
to Krakow for the 20th Anni-
versary of St. Faustina’s Can-
onization on Divine Mercy 
Sunday; a pilgrimage to Po-
land and Rome for the 100th 
birthday of St. John Paul II; 
and a special pilgrimage to see 
the Passion Play in Oberam-
mergau with four dynamic 
young priests from the Arch-
diocese of New Orleans.
 We are also making arrange-
ments to attend the Interna-
tional Eucharistic Congress 
in Budapest, Hungary, and 
the next World Youth Day 
event, which will take place 
in Portugal in 2022.

Catholic Journeys owner James 
“Jimmy” Hyland has been orga-
nizing Catholic group pilgrim-
ages from New Orleans since 
1990. A complete list of offerings 
through 2020 is available at 
www.CatholicJourneys.com.

Catholic Journeys owner Jimmy Hyland says
Medjugorje is one of his top three Catholic 
pilgrimage sites, with some pilgrims returning
every year.

Photo | COURTESY CATHOLIC JOURNEYS

For more information contact Jimmy Hyland 
1-800-715-6670 • 504-834-4951 • www.CatholicJourneys.com

“Where will your Faith Take You?”

Complete list of pilgrimages 
through 2020 available at 
www.CatholicJourneys.com
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Augie’s Restaurant

AUGIE LOPEZ

 If New Orleans has been your 
home since the 1970s or ’80s, you’ll 
remember Veal Augie or Trout Ray-
mond prepared by chef Augie Lopez 
from Augie’s Restaurant or The Glass 
Garden in Metai-
rie.
 Augie Lopez is 
back at Augie’s 
Restaurant and 
Events in Hara-
han, serving the 
same menu as 
back then but 
with a few new 
items.
 “This is what I 
love to do,” Lopez said about the res-
taurant business he has been in for 
49 years. He enjoys giving personal 
attention to his customers, whether 
it was at Sal and Sam’s as a partner, 

The Windjammer Restaurant in West 
End, Augie’s on Veterans Memorial 
Boulevard, the Glass Garden on the 
South I-10 Service Road in Metairie 
or at Smilie’s in Harahan.
 Lopez calls the cuisine at the new 
Augie’s Italian Creole. Entrees such as 
eggplant and veal parmesan, stuffed 
eggplant pirogue, Augie’s crab cake 
Lafitte, a variety of seafood, steaks 
and more are available. 
  Augie’s Restaurant is located at 
6005 Jefferson Hwy., Harahan, and 
has lunch and dinner specials. Hours 
are 11 a.m.-9 p.m. Monday through 
Saturday. Reservations are accepted.
 The restaurant can accommodate 
special events such as banquets, 
cocktail parties, showers, rehearsal 
dinners, proms, company meetings, 
anniversary and holiday parties for 
up to 300 guests. 
 For more information, visit Augies-
nola.com or call 733-3000.

With a motto of “Large Enough to 
Serve You, Yet Small Enough to Know 
You,” Patio Drugs in Metairie has helped 
people manage their healthcare needs 
for 60 years.
 Taking prescription medications some-
times can be very confusing. Since 1958, 
Patio Drugs has helped individuals and 
families understand their medications, 
both prescription and over-the-counter. 
They also provide free prescription deliv-
ery throughout the East Jefferson area.
 In addition to being a full-service phar-
macy – and the oldest independent phar-
macy in Jefferson Parish – Patio Drugs 
is a leading provider of home medical 
equipment and a premier compound-
ing pharmacy. It is a one-stop shopping 
source for home medical needs, offering 
everything from Band-Aids to hospital 
beds.
 Patio Drugs is accredited by the Joint 
Commission in Durable Medical Equip-
ment, Specialty Pharmacy Services, 

Long-Term Care Pharmacy, Clinical 
Pharmacy Services and Home Infusion 
Services. Patio Drugs Compounding 
Lab is PCAB Accredited through ACHC 
in both Sterile and Non-Sterile Prepara-
tions.
 The Patio Drugs team is passionate 
about serving our community. The 
health and well-being of our patients is 
first and foremost. With Patio Drugs, you 
will always receive exceptional service.
 Patio Drugs, located at 5208 Veterans 
Blvd., is owned by John and Daisy DiMag-
gio. Call 889-7070 or visit www.patiodrugs.
com.

Patio Drugs

JOHN F. DIMAGGIO DAISY DIMAGGIO

In law a man 
is guilty when 
he violates 
the rights 
of others. In 
ethics he is 
guilty if he 
only thinks of 
doing so.

– Immanuel Kant
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Full Service Pharmacy
Specialty Compounding

 Home Medical Equipment
Rx Packaging Services

MOST INSURANCES ACCEPTED
Refill your  prescriptions on�line at:

www.patiodrugs.com
or call our 

Refill line at 504�454�9395
Free Area Delivery

DAISY & JOHN DIMAGGIO, OWNERS

5208 Veterans �  Metairie  
FREE Area Delivery

( Near Transcontinental )

889�7070
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enough to serve you, yet small enough to know you.� �
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Dignity Memorial

Lake Lawn Metairie Funeral Home, Metairie Cemetery and Lake Lawn Park Cemetery offer unsurpassed peace of mind to families grieving the death of a 
loved one.

Photo | COURTESY LAKE LAWN METAIRIE FUNERAL HOME

 Lake Lawn Metairie Funeral 
Home, Metairie Cemetery and 
Lake Lawn Park Cemetery offer 
families in the New Orleans 
area unrivaled convenience, 
security and serenity. We have 
always been dedicated to re-
maining at the forefront of 
service to families, adapting to 
changing times and differing 
needs.
 Our funeral home was built 
on the historic grounds of 
Metairie Cemetery in 1979, 
making our facility the first 
combined funeral home and 
cemetery in New Orleans. 
Now, we provide the conve-
nience of all products and ser-
vices in one beautiful location. 
 Metairie Cemetery was en-
tered in the National Register 
of Historic Places on Dec. 6, 
1991. It was given this honor 
in recognition of its stature 
as the burial place of many 
famous people and the home 
to breathtaking above-ground 
family mausoleums, tombs 
and monuments. These mag-
nificent memorials, made of 
marble, granite and brick, 
testify to the dignity and sig-
nificance of all those who are 
buried there. 

Former Metairie Race Course
 The grounds of Metairie 
Cemetery originally held a 
race track that was quite popu-
lar in its heyday. The oval 
outline of the Metairie Race 
Course, built in 1838, can 
still be seen in the cemetery 
today. In 1872, the land was 
converted into a cemetery, 
owned by the Metairie Cem-
etery Association. 
 In 2003, Metairie Cemetery 
was named by Forbes.com as 
one of the 10 best cemeteries 
due to its unique historical 
significance and beauty. Me-
tairie Cemetery is the final 
resting place of numerous 
famous people, including nine 
governors of Louisiana, seven 
mayors of New Orleans and 
three Confederate generals. 
 For families choosing cre-
mation, the extraordinary 
Tranquil Oaks® Cremation 
Garden at Metairie Cemetery 
features serene walkways, 
complemented by lush land-
scaping and beautiful water 
features in this peaceful, beau-
tiful and everlasting garden. 
There is also our newest de-
velopment, Metairie Estates, 
which offers premier locations 
for traditional and cremation 
memorials in historic Metairie 

Cemetery.
 The beautifully landscaped 
grounds of Lake Lawn Park 
Cemetery are located adjacent 
to Metairie Cemetery. Lake 
Lawn was established in 1949 
and offers a variety of options 
for families, including ground 
burial spaces, family tombs 
and outdoor terrace mausole-
ums and columbarium niches 
for cremated remains. A main 
feature of this serene space 
is the stately Lake Lawn Park 
community mausoleum. 
 Another exquisite mauso-
leum option is All Saints Mau-
soleum. Designed in conjunc-
tion with the Archdiocese of 
New Orleans and dedicated on 
Nov. 1, 1986 – All Saints’ Day – 
All Saints Mausoleum fulfilled 
Archbishop Philip Hannan’s 
vision for a modern Catholic 
burial facility. All Saints is 
located just steps from Lake 
Lawn Metairie Funeral Home. 
 To meet the growing needs 
of the families we serve, All 
Saints Mausoleum recently 
completed its newest addi-
tion, All Saints’ Phase IV. The 
expansion to All Saints Mau-
soleum features beautifully 

polished marble, handcrafted 
mosaics, luminous stained-
glass windows, private family 
rooms, glass-front cremation 
niches and single and true 
companion crypts. 
 Lake Lawn Metairie Funeral 
Home features nine visitation 

parlors and two spacious cha-
pels. We are proud members 
of the Dignity Memorial® 
network of funeral, cremation 
and cemetery service provid-
ers, offering quality, compas-
sionate care and service you 
can trust.

The option of cremation has become increasingly used by families. The private 
witness/viewing room provides families with the opportunity to take a very 
personal approach to their loved one’s final arrangements.

Photos by Frank J. Methe | CLARION HERALD

All Saints Mausoleum, in cooperation 
with the New Orleans Archdiocese, 
was created to provide a modern and 
climate-controlled Catholic burial 
facility in New Orleans.



504-486-6331   LakeLawnMetairie.com
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Practicing Catholic business ethics: A new vocation

➤ From PAGE 3
ETHICS

GOOD BUSINESS MATTERS

corporated into the business 
plan itself.
 Some popular benefit cor-
porations mirror EoC prac-
tices in their own work. Kick-
starter’s corporate charter, 
for example, commits the 
company to donating a por-
tion of its after-tax profits to 
arts and music education. 
Patagonia, a popular apparel 
maker, pledges to contribute 
1% of its annual net revenues 
to nonprofits that promote 
environmental conservation 
and sustainability.

 Of course, one cannot ig-
nore the fact that substantial 
disagreement about what 
is truly socially beneficial 
exists. Nothing, this side 
of heaven, is free from the 
potential of being placed at 
the service of evil. Simply 
subordinating the pursuit of 
profit to other goals does not, 
in itself, render those other 
objectives beneficial.
 Nonetheless, with the right 
goals in mind, these new 
forms of organization pro-
vide vehicles through which 
business professionals can 
answer the challenge that 
the church places before 
them. Expanded use of these 

models among Christian pro-
fessionals can be a means of 
giving witness to what truly 
benefits people and society.

Principles can work anywhere
 Of course, one need not 
work through a benefit cor-
poration or an EoC entity in 
order to subordinate the gen-
eration of material resources 
to a higher aim. Other less 
prescribed methods may be 
preferable for a variety of 
reasons, especially for early-
stage entities and other new 
business ventures. Neverthe-
less, regardless of the size of 
the enterprise, companies 
exist as part of community.

 In a recent letter to public 
company CEOs, Larry Fink – 
head of BlackRock, Inc., the 
world’s largest asset manager 
– endorsed the idea that busi-
nesses of all sizes should serve 
a social purpose.
 Yet even where not well 
suited, the example set by 
these new initiatives is in-
structive. An environment 
populated by businesses that 
incorporate concerns beyond 
their own commercial success 
can be expected to generate 
a healthier moral climate. 
Wider adoption of the pat-
tern set by these institutions 
can usher in a society where 
progress in business is ulti-

mately measured in terms 
other than dollars alone.
 Re-orienting commercial 
activity to support the human 
community is a matter about 
which the church has been 
unmistakably clear.  While 
placing profit in a proper 
perspective is not the entirety 
of Catholic business ethics, 
it is a bedrock principle that 
serves as a practical guide.
 Dominican Father Thomas 
More Garrett is a contributor to 
Catholic World Report (www.
catholicworldreport.com), a free 
online magazine that examines 
the news from a faithfully 
Catholic perspective. His article 
is reprinted with permission.

In recent months the busi-
ness world has been rocked 
with a money-laundering 

case that will result in one 
of the world’s largest banks 
headquartered in the Europe-
an Union having to pay $1.5 
billion in fines; a $4.2 billion 
fraud case involving a sover-
eign wealth fund in Southeast 
Asia; a price-collusion case 
in the U.S. pharmaceutical 
industry where a 539% price 
increase was revealed for 
a popular antifungal skin 
cream; and a case where the 
world’s social media titan was 
found to have leaked private 
information of subscribers 
to a political consultancy 
agency.
 As startling as these four 
cases seem, they are just a 
handful of several corporate 
business scandals that have 
surfaced during the past year 
and a half, both domestically 
and to the far ends of the 
globe. 
 When scandals such as 
these become increasingly 
frequent, incur the financial 
embezzlement of billions of 
dollars and infringe on the 
privacy of innocent individu-
als, one of the many obvious 
questions is: “Has there been 
any attempt to recover the 
world’s business community’s 
lost moral compass?”
 The answer to this simple 
question can be found in 
the content of the myriad 
of articles, books and other 
publications written on the 
topic of business ethics.
 Secular legislative attempts 
to thwart corporate corrup-
tion in the U.S. and abroad 

include passage of the Rack-
eteer Influenced and Corrupt 
Organization (RICO) Act in 
1970; passage of the Foreign 
Corrupt Practices Act in 1977, 
which was amended by the 
Omnibus Trade and Competi-
tiveness Act in 1988; and, in 
this century, passage of the 
Sarbanes-Oxley Act in 2002.
 In Europe, the Council of 
Europe formed the Group of 
States Against Corruption to 
comply with Article 29 of Title 
VI of the 1999 Treaty of the 
European Union. 

A needed Catholic view
 In its historic leadership 
capacity, the Catholic Church 
has decisively taken the pro-
active route of imploring 
business leaders in this cen-
tury to view their roles not 
exclusively as an occupation 
for financial gain but as a 
vocation that serves others.
 After several meetings in 
2010 and 2011, the Pon-
tifical Council for Justice and 
Peace (now the Dicastery for 
Promoting Integral Human 
Development) developed and 
authored the document, “Vo-
cation of the Business Leader,” 
in collaboration with the John 
A. Ryan Institute for Catholic 
Social Thought of the Center 
for Catholic Studies at the 
University of St. Thomas, 
the Ecophilos Foundation, 

the Institute for Advanced 
Catholic Studies of Los An-
geles and UNIAPAC (Union 
Internationale des Associa-
tions Patronales Catholiques/
International Union of Chris-
tian Business Executives).
 This document, inspired by 
the Encyclical of Pope emeri-
tus Benedict XVI, “Caritas in 
Veritate,” prescribes the goal 
of serving the common good 
as paramount for any business 
entity. To achieve this goal, 
“Vocation of the Business 
Leader” advocated a three-
stage implementation process 
of:
 1. Seeing that the chal-
lenges and opportunities in 
the world of business are 
complicated by factors of both 
good and evil;
 2. Judging good business 
dimensions that respect hu-
man dignity and serve the 
common good;
 3. Acting to avoid a divided 
life in which the practice of 
the business leader’s faith is 
treated as mutually exclusive 
to the practice of conducting 
the daily operations of his or 
her business. 

Subsidiarity and solidarity 
 In 2015, Jeanne Buckeye, 
Kenneth Goodpaster, T. Dean 
Maines and Michael Naugh-
ton co-authored “Respect in 
Action, Applying Subsidiar-
ity in Business.” This book 
focused on the principles of 
subsidiarity and solidarity as 
complementary factors for 
enterprises of all types to op-
erate with the full acceptance 
of the human dignity of each 
worker and toward achieving 

the common good.
 In subsidiarity, the funda-
mental component of del-
egating responsibilities to em-
ployees is to instill a mindset 
of imago Dei – the fact that 
all people possess their own 
personal dignity since they 
are made in the image and 
likeness of God. Hence, re-
sponsibilities should be given 
in a manner that recognizes 
employees’ talents and their 
ability to render creative deci-
sions that better the organiza-
tional unit.
 Solidarity is a reminder 
that the business unit and its 
members belong to a larger 
aggregate social unit, where 
integral human development 
should be fostered to avoid 
the ill-advised tendencies for 
centralization and privatism 
or even worse, disengagement 
and disassociation. In essence, 
a Gospel-inspired, faith-based 
implementation of subsidiar-
ity and solidarity – working as 
complements – fulfills the cru-
cial second facet of “judging” 
in the vocation document.     
 During the 2016 UNIAPAC 
Conference at the Vatican,  
Pope Francis addressed the 
more than 400 conference 
delegates with the theme, 
“Money Is to Serve, Not Gov-
ern.” Pope Francis warned 
of the three challenges that 
persistently confront the 
business leader: using money 
so that it does not exploit 
others and hurt the poor, 
hence becoming “the dung of 
the devil”; avoiding society’s 
worst social plague, corrup-
tion, since it contributes to 
a love of money and not a 

love of God; and conducting 
business so that gratitude and 
respect between managers 
and workers permeate the 
business environment.
 Given the conference’s 
theme of economic inclusion, 
the Pope Francis’ words were 
timely. In their book, “Eco-
nomic Analysis, Moral Phi-
losophy and Public Policy,” 
authors Daniel Hausman, Mi-
chael McPherson and Debra 
Satz said corporate CEOs in 
2017 earned incomes 250 
times as much as the average 
workers in their companies, 
compared to 25 times as 
much as the average worker 
in the 1960s.
 Cardinal Peter Turkson, 
prefect of the Dicastery for 
Promoting Integral Human 
Development, expressed the 
importance of disseminating 
the message of “Vocation of 
the Business Leader” at the 
beginning of the 2018 UNIA-
PAC Congress. In an optimis-
tic tone, Cardinal Turkson 
urged all Christian business 
leaders to restore trust and 
inspire hope, since “Christian 
faith is not only the light that 
burns in the heart of believers 
but also the propulsive force 
of human history.” 
 Perhaps it is time for the 
Greater New Orleans Catho-
lic business community to 
become a part of this world-
wide dialogue and become a 
catalyst for the growth of the 
vocation of business leaders. 
 Jose Juan Bautista, Ph.D., 
is a J.P. Morgan Chase Profes-
sor of Economics, Division of 
Business, Xavier University of 
Louisiana.

José Juan
BAUTISTA, 
Ph.D.

XAVIER UNIVERSITY
OF LOUISIANA
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PACE Greater New Orleans

The former St. Cecilia Church is home to the Shirley Landry Benson PACE Center.
Photo | COURTESY PACE GNO

 PACE (Program of All-In-
clusive Care for the Elderly) 
Greater New Orleans is now 
celebrating more than 10 years 
of service to the elderly com-
munity of New Orleans.
 The PACE model of care 
began in the early 1970s when 
the Chinatown-North Beach 
community of San Francisco 
saw the pressing needs of fami-
lies whose elderly community 
had immigrated from Italy, 
China and the Philippines 
with a desire for assistance 
with long-term care services.
 Today, PACE Greater New 
Orleans is one of more than 
126 PACE programs in 31 
states serving more than 
49,000 participants as of April 
30, 2019. 
 The pulse of the PACE GNO 
program can be found each 
weekday in its unique adult 
day care setting inhabited by a 
group of skilled health profes-
sionals operating holistically 
as an interdisciplinary team 
alongside those enrolled in the 
program.
 Both PACE facilities in the 
Archdiocese of New Orleans 

are the only PACE programs 
nationwide to inhabit retired 
churches. They are located on 
both the East and West banks 
of New Orleans. The Shirley 
Landry Benson PACE Center 
at 4201 N. Rampart St. in the 
Bywater district is the former 
St. Cecilia Church; and Hope 
Haven at St. John Bosco PACE 
Alternate Care Center, located 
at 1031 Barataria Blvd. in Mar-

rero, is the former St. John 
Bosco Chapel. 
 The PACE GNO Centers were 
restored by Catholic Charities 
Archdiocese of New Orleans 
along with many devout sup-
porters, including the board 
of directors and the late Tom 
Benson, who took great care 
in maintaining the churches’ 
sacred architecture.
 Now, the buildings stand as 

a resource for adult day care 
services five days a week from 
8 a.m. to 4:30 p.m., Monday 
through Friday. More impor-
tantly, however, is the level of 
care and activities available to 
each participant for as long as 
medically and socially feasible.
 At PACE GNO, the inter-
disciplinary team of health 
professionals and staff strive 
to provide a proactive health 
care plan team that includes 
medical/clinical services, phar-
macy services, social workers, 
physical therapy, occupational 
therapy, wound care manage-
ment, LPNs, RPNs and certified 
nursing assistants (CNAs) and 
dieticians. Those services not 
found at PACE Centers are 
provided by contracted third-
party specialists.
 New to the program within 
the past six months is a Well-
ness Program located in an 
enlarged physical therapy area 
where participants and their 
therapist work on improving 
motor skills and movement. 
With such a focus on physical 
activity and therapy, those 
who had difficulty transfer-

ring from their bed to the 
wheelchair at home are show-
ing improvements on making 
those moves without the need 
of a CNA. 
 Internal activities include 
arts and crafts, trivia and 
bingo, and the annual intro-
duction of the PACE Royal 
Court and crowning of the 
PACE GNO Mardi Gras King 
and Queen. Outings include 
regular trips shopping at the 
Dollar General, coffee and 
beignets, bowling and trips to 
the museum. 
 The heart of PACE truly 
lies in the caring and indi-
vidual approach developed for 
each participant, who receives 
transportation to and from 
their residence.
 Within the walls of the PACE 
Center there is a plaque that 
emphasizes the spirit of all 
who engage in providing help 
to both caregivers and their 
participants: “PACE … Caring 
for those who cared for us.”
 To learn more about PACE and 
enrollment details, visit www.
pacegno.org or contact the enroll-
ment team at (504) 835-0006.

Caring for Those 
  Who Cared for Us
Shirley Landry Benson

PACE Center 
at St. Cecelia

4201 N. Rampart St.
New Orleans, LA  70117

504-835-0006

Hope Haven at 
St. John Bosco

Alternate Care PACE Center
1131 Barataria Blvd.
Marrero, LA  70072

504-835-0006

Call us Locally at  504-835-0006
Toll Free at  833-726-3466

Or Visit us at  www.pacegno.org
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Legacy Law Center

CHRIS KANE

 We spend our time on earth 
growing and cherishing the 
blessings God has given us.
 Legacy Law Center – a law 
firm practicing exclusively in 
the areas of estate planning 
and estate settlement – was 
established to help Louisiana 
families pass these gifts on to 
their posterity as simply and 
efficiently as possible. 
 Legacy Law Center’s found-
ing attorney Chris Kane has 
been practicing in the area of 
estate planning for nine years. 
Kane proudly refers to his legal 
work as “happy law” because 
he has had the privilege of 
helping more than 1,000 
families across the region to 
create a plan for the smooth 
transition of their estates at 
death.
 Kane developed his passion 
for this field of law over the 
past 6 1/2 years while working 
for a large Baton Rouge-based 
estate planning firm. Kane 
established the Legacy Law 
Center in 2016 to maximize 
efficiencies and bring a more 
personal level of client service 
to the region.
 “Since opening our doors, 
we have helped many resi-
dents throughout southeast 
Louisiana put their heirs and 
families in the best legal posi-
tion possible,” he said.
 Of course, estate planning 
can be a sensitive topic for 
many families. Kane said 
his motivation to help these 
families work through the 
legal process is easy to come 
by when he sees the positive 
impact he has on families on 
a daily basis.
 Though this area of the law 
can be complicated, Kane 
said that “seeing the peace 
of mind that our clients gain 
when they know they have 
all their ducks in a row, and 
knowing that their spouse and 
kids will be well taken care 
of financially and will avoid 
stress and conflict after loss in 
the family, gives you a really 
good feeling.”
 Legacy Law Center also 
prides itself on providing 
education to the region, free 
of charge, through monthly 
seminars, webinars and blog-
ging.
 “Educating the public also 
motivates me,” Kane notes. 
“It amazes me how many 
people put off planning their 
estate because it seems too 

complicated, or because they 
do not fully understand the 
risks associated with leaving 
these things unresolved. My 
goal is to identify those risks, 
and give them the tools to 
avoid as much complication 
as possible. The more families 
I can educate, by showing a 
clear and simple path toward 
a stress-free resolution, the 
more I want to spread my mes-
sage. This is one of the main 
reasons I do so many free live 
events. Families simply don’t 
have a clear picture of how the 
legal side of their estate works, 
so I want to provide that.”
 Two of the biggest chal-
lenges Kane and his team face 
are correcting the misconcep-
tions surrounding successions, 
and impressing upon the 
community the importance 
of organizing and protecting 
your estate before you pass.
 “For many, retirement is an 
ideal time to take a look at 
their estate planning. As baby 
boomers age into retirement, 
many are bombarded with 
sometimes confusing and 
contradictory sales pitches 
that leave them with more 
questions than answers,” Kane 
said.
 “We want to help as many 
families as possible undertake 
their planning with as much 
knowledge as possible. This is 

why our marketing strategy 
is education-based. Whether 
it’s through blogs, speaking 
engagements, live webinars or 
special legal reports, my goal 
is to create as much content as 
possible for families and pres-
ent it to them in a way that 
they will understand it. This 
will hopefully cut through 
some of that static and make 
the choices families face much 
simpler.”
 One of the biggest miscon-
ceptions Kane encounters is 
when people say: “Well, I am 
not wealthy, so I don’t think 
I need a will or a trust.”
 This is simply untrue, Kane 
notes. He explains that, “re-
gardless of your wealth, a well-
crafted estate plan helps you 
accomplish a myriad of goals: 
You can make the settlement 
of your assets much easier and 
less costly for your spouse and 
children after your death; in-
clude your church or a charity 
close to your heart as an heir 
to your estate; protect and 
preserve assets from the ex-
tortionary costs of long-term 
care services; establish care for 
a child who has special needs 
or has difficulty managing 
money; protect assets from 
your children’s spouses in the 
event of divorce, etc.”
 Kane went on to explain 
that “for families who are wor-

ried about nursing home costs 
that will arise at the end of 
life, the less money you have, 
the greater risk you face and 
the more attractive long-term 
care planning becomes.” In 
order to discuss your options 
and accomplish your goals, 
Kane encourages families to 
meet with an attorney who 
regularly deals with these 
challenges.
 Importantly, Kane said his 
firm looks at every family on 
a case-by-case basis – there is 
no “one size fits all” approach. 
Kane said he and his team 
take pride in being frank with 
families and never selling a 
product or service from which 
the family will not truly ben-
efit. To further illustrate their 
commitment to their clients, 
Legacy Law Center has an 
open-door, no-charge policy 
after legal work is completed, 
which means that clients have 
lifetime service at no addi-
tional charge.
 “We don’t want the client 
to feel like he or she must pay 
to have a resource to answer 
questions and assist in the 
future should the need arise,” 
Kane said.
 Kane emphasizes that Leg-
acy Law Center’s services are 
for families in all stages of 
life. Unsurprisingly, “young 
families almost always over-
look estate planning,” Kane 
observes.
 “Once you have children, I 
can’t over-stress how impor-
tant it is to put your wishes in 
writing,” Kane says. “You want 
to make sure the right guard-
ians are named for your kids, 
and you also want to make 
sure your kids don’t inherit 
a large chunk of assets at a 
young age and frivolously or 
recklessly spend their inheri-
tance.” This is especially true 
when you have life insurance 
policies that will pay your 
family a large sum at death.
 Many clients and seminar 
attendees frequently ask about 
estate tax. While Legacy Law 
Center is equipped to deal 
with estate tax issues, very few 
families need to worry about 
them.
 “Only families with millions 
of dollars in assets should 
focus their efforts on serious 
estate tax planning.” Kane 
cautions families against fo-
cusing attention on taxes 
which are often a non-issue.  

Instead, he counsels people to 
look at the “bigger questions” 
they should be asking, such as 
“what will the process of set-
tling my estate look like after 
I am gone? How much will 
that cost, how long will that 
take? What kinds of exposure 
will my family have when it 
comes to utilizing my assets 
to cover the costs of long-term 
care late in life, and what can I 
do to protect my wealth from 
those costs?”
 Kane explains that some 
clients begin the estate plan-
ning process thinking it will 
be a stuffy, drawn-out, painful 
ordeal.
 “I’ve worked hard to refine 
the process to create a system 
where you discuss these im-
portant decisions in a relaxed 
informal setting,” Kane said. 
“By the end of our first visit, 
you will have a clear picture 
of your plan in layman’s terms 
before any legal documents 
are drafted. When it comes 
to drafting trust documents, 
wills, powers of attorney and 
other planning documents for 
families, we can have them 
ready for your review in a mat-
ter of just a couple of weeks, 
and families then have the op-
portunity to ask questions and 
review their estate documents 
before ever signing anything.”
 He said the process, from 
start to finish, usually only 
takes 5 to 6 weeks, plus his 
firm’s no-charge, lifetime sup-
port guarantee should other 
questions or changes arise in 
the future.
 Legacy Law Center takes 
pride in giving each family 
the time and attention they 
need to make the best deci-
sions possible. The end result 
ensures each client has peace 
of mind, and takes comfort 
in knowing that they’ve done 
the best for their family and 
their legacy.
 “It has been a blessing to 
work with my clients through-
out the years, and I hope God 
will give me many more years 
to do so,” Kane said.

Legacy Law Center is located 
at 3220 N. Turnbull Drive, 
Metairie, LA 70002. Call (504) 
274-1980 or (985) 246-3020; 
email chris@legacylawcenter.
com; or visit www.legacylaw   
center.com. Kane also has two 
other office locations: 800 Ra-
mon St. in Mandeville; and 7839 
Main St. in Houma.



Visit www.LegacyLawCenter.com or Call 504-274-1980 to Register

– Joe & Pat Brister, Mandeville

– James and Sandra Bryant, River Ridge

Metairie
Tuesday, May 21st

Andy’s Bistro
3322 N. Turnbull Drive

6 p.m. - 8 p.m.

Destrehan
Friday, May 17th

Ormond Plantation
13786 River Road
11 a.m. - 1 p.m.

Madisonville
Wednesday, May 22nd

Keith Young’s Steakhouse
165 Highway 21

11:30 a.m. - 1:30 p.m.

Gretna
Tuesday, May 21st
The Red Maple

1036 Lafayette Street
11 a.m. - 1 p.m.

Metairie
Thursday, May 23rd

Andy’s Bistro
3322 N. Turnbull Drive

11 a.m. - 1 p.m.

Attend and Learn How To:
• Eliminate outdated and complex tax planning provisions from your old will;
• Avoid the high costs and long delays of probate (backed by empirical data);
• Avoid losing your life savings to nursing home costs (psst! it’s not done with
  a revocable living trust);
• Create a fast, simple estate plan (no complex terminology here!);
• Determine whether you need a Will or Trust (or both!);
• Keep government, courts and lawyers out of your estate;
• Keep Your Estate Settlement Private and out of the public record;
• Start the five-year look back period for nursing homes and still retain
 control over your assets;
• Enrich your family relationships by eliminating extra work, added expense,
 and potential conflicts at each spouse’s death;
• Learn how to avoid making an all-too-common tax mistake. 

Chris Kane,
Estate Attorney

Meal provided at the 
conclusion of event!
If married, attend with your spouse.
Seating is limited, so register today.

What Our Clients Say:
“You answered every question we had and took away any confusion for us. This process is one that 
was not eagerly anticipated, but we have such a level of confidence now that it is done.”

“The nice thing about Chris Kane was his ability to listen. As his clients, we felt relaxed about our 
future. Our sense of calm about facing the end was completed when we wrote our Trust. We highly 
recommend this to everyone so you, too, can feel relaxed and calm.”
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Archbishop Chapelle High School

The Archbishop Chapelle Spirit Rally is a tradition spanning nearly 50 years.
Photo | COURTESY ARCHBISHOP CHAPELLE HIGH SCHOOL

 The mission of Archbishop 
Chapelle High School is the 
establishment of a Catholic 
educational community of ex-
cellence in which the spiritual, 
academic and social develop-
ment of the students is accom-
plished, trusting that “Deus 
Providebit” (God will provide).
 Founded in 1962, Archbishop 
Chapelle is a special place 
because of the bonds that ev-
ery student – past, present or 
future – shares. This bond is 
strengthened by numerous 
traditions that heighten the 
student experience and provide 
opportunities for alumnae to 
proudly pass on their legacy for 
years to come. 
 The class colors, passed down 
from seniors to eighth graders 
annually, identify the student 
as a member of the lifelong 
family of Chapelle chipmunks.  
Historically, nametags were 
outwardly worn, showcasing 
the colors of each grade level. 
Traditional nametags have been 
replaced by ID cards, but the 
class color tradition remains.  
Many future Chipmunks ea-
gerly calculate their class color 
long before becoming a high 

school student. The red, blue, 
yellow, and green class colors 
are not only present in name-
tags; they also are mirrored in 
the Archbishop Chapelle crest 
and uniform plaid.
 The annual Spirit Rally is a 
friendly rivalry among grade 
levels where themes are trans-
formed into costumes, set de-
signs, cheers and skits, showcas-
ing creativity and camaraderie. 
The coveted Rally Trophy is 
passed from year to year to 
the most outstanding, spirited 
class. The Chapelle Spirit Rally 

is still as strong and vibrant a 
tradition as it was in its humble 
beginnings in 1965 and is sup-
ported by alumnae “judges” 
who return to campus to select 
the winners. The Spirit Rally, as 
with all Chapelle events, con-
cludes with the singing of the 
Alma Mater, uniting the classes 
with our guiding motto: “Deus 
Providebit” (God Will Provide). 
 In addition to these school-
wide traditions are many cen-
tral to the senior class. When a 
Chapelle student finishes her 
junior year, she votes with her 

classmates to determine the 
class motto, flower, sweater 
color and song – representing 
the personality of the girls. This 
tradition heralds that senior 
year is quickly approaching. 
 Seniors begin their final year 
by donning their new senior 
sweaters, receiving the tradi-
tional emerald stone senior ring 
and meeting their little sisters.  
Every incoming eighth grader is 
paired with a member of the se-
nior class. The “big sis” serves as 
a friend and mentor, and assists 
her eighth-grade “little sis” in 
becoming part of the Chapelle 
family. There are several events 
exclusively for the seniors and 
eighth graders to gather and 
share traditions.
 Each class since the first grad-
uating class of 1966 has chosen 
its own motto. The motto of 
the first graduating class – “Not 
for one, but for all” – foretold 
the influential women who 
have and will pass through the 
halls of Archbishop Chapelle. 
The Class of 2019 chose as its 
class motto, “Sometimes you 
will never know the value of 
a moment until it becomes a 
memory.” 

 The moments for this senior 
class are rapidly coming to an 
end. Senior Countdown, the 
last day that seniors are on 
campus as students, includes 
announcing Senior Favorites, 
singing the Senior Song and 
the actual countdown of the 
last 119 seconds that the seniors 
are students – culminating with 
release of balloons in the senior 
colors. Every graduate of Arch-
bishop Chapelle remembers 
her countdown day. The Senior 
Class will have its biggest mo-
ment as Chapelle students on 
May 17, 2019. The students 
will walk across the stage of the 
Saenger Theater and become 
proud graduates. They will join 
the ranks of more than 11,000 
proud, passionate and success-
ful alumnae.
 The standard of excellence 
instilled in the students of 
Archbishop Chapelle does not 
end with graduation. Each 
graduate carries with her the 
commitment to her Catholic 
faith, the knowledge gained, 
and the strength of her green 
and white legacy long after she 
leaves the halls at 8800 Veterans 
Memorial Blvd.
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Villere’s Florist

ROGER VILLERE JR.

 In operation since 1969, Villere’s 
Florist is one of the top florists in the 
South.
 Owners Roger and Donna Villere, 
who oversaw the floral needs of more 
than 100 weddings and 20 Carnival 
balls last year, keep 
abreast of the lat-
est trends in floral 
design with affilia-
tions in the Loui-
siana State Florist 
Association (as a 
past president and 
lifetime member), 
the Professional 
Floral Designers As-
sociation in New 
Orleans and the Academy of American 
Florists.
 Villere’s has designed flowers for 
a number of First Ladies and other 

dignitaries and debutantes, and works 
with corporate and business accounts, 
private clubs, hotels, conventions and 
local movie productions.
 Villere’s offers a large selection of 
cut flowers from around the world, 
as well as tropical flowers and plants. 
It creates fruit and gourmet baskets, 
sells pottery and delivers locally and 
worldwide.
 Eleven Villere family members are 
in the business, including Roger and 
Donna’s sons Roger III, Mark, Jacques, 
and daughter-in-law Deborah Villere, 
who manages the Covington store.
 For specials, go to the company’s 
Facebook page and click “like,” or sign 
up at the florist’s website.
 Villere’s Florist: 750 Martin Behrman 
in Metairie at 833-3716; and 1415 North 
Highway 190 in Covington at (985) 809-
9101; call toll-free at (800) 845-5373; or 
www.villeresflorist.com.

Audubon Nature Institute
 Lions were Audubon Zoo favorites 
for many years. And they have re-
turned.
 Arnold, who came to Audubon 
from Wildlife 
Safari in Win-
ston, Oregon, 
a r r i v e d  i n 
February, and 
females Nia, 
Kali and Zuri, 
w h o  c a m e 
from the Peo-
ria Zoo in Peo-
ria, Illinois, arrived in March. 
 The lions spent time out of public 
view getting used to their new sur-
roundings, and in May, they made 
their debut into their new habitat.
 The new lion habitat is located in 
Audubon Zoo’s popular African Sa-
vanna exhibit, which opened in the 
1980s. The new exhibit’s focal point 
is a replica of an abandoned 1920s-era 
train station – a symbol of the trans-

portation system that once spanned 
lion country and, tragically, opened 
the door to habitat loss, poaching and 
the devastation of Africa’s vast natural 
resources.
 Mock train cars have been repur-
posed into conservation and research 
stations where Zoo staff will offer 
animal care and education demon-
strations. The design gives panoramic 
views of the habitat along with places 
for up-close glimpses of the majestic 
animals. The new habitat has been 
constructed to accommodate multiple 
lions.
 Lions are classified from threatened 
to critically endangered. Audubon, 
along with fellow AZA institutions, is 
partnering with organizations in Africa 
to mitigate conflict between farmers 
and lions, increase monitoring of the 
lion population’s numbers and distri-
bution and address habitat loss.
 For more information about the new 
lion habitat, conservation efforts for 
lions or tickets to Audubon Zoo visit 
audubonnatureinstitute.org.

What profit is 
there for one 
to gain the 
whole world 
and forfeit 
his life?

– Mark 8:36

AudubonNatureInstitute.org
www.VilleresFlorist.com

Contact Us: Sales@VilleresFlorist.com



Wedding advice 
from a banker!

Gulf Coast Bank is proud to 
serve South Louisiana with all 
types of banking services – from 
financial planning, home loans, 
business loans and all types 
of deposit and investment ac-
counts.
 One of the 
s i g n i f i c a n t 
ways that our 
bank serves its 
community is 
by providing 
sound advice 
for the major 
events in life, 
from business 
startups, first-time home pur-
chases, retirement planning and 
many others.
 One of our most popular in-
formation topics is something 
that may not at first seem finan-
cial but is very much related to 
budgets: Wedding planning. 
 We support the pre-Cana 
programs and add our own 
comments based upon our ex-
perience:
 It’s wedding season in New 
Orleans, which means second 
lines on Bourbon Street, senti-
mental toasts and lots of great 
food and music. For many, it 
can also mean financial stress 
if planning begins too late.
 If you are a wedding guest this 
year, be considerate of the bride 
and groom.  Remember to RSVP 
timely, follow the proper dress 
code and then arrive on time so 
you don’t interfere with the cer-
emony.  When sending a gift for 
the happy couple, first review 
the registry to select something 
that the bride and groom really 
want. Although less personal, 
a cash gift always ensures they 
will get what they need. 
 The first step in planning a 
successful wedding is taking 
your spouse by the hand and 
making a solemn vow to keep 
it in perspective. A wedding is 
just one day in a lifetime of tens 
of thousands of days together, 
and the most important part 
of that day is joining your lives 
together before God, family and 
friends. Everything else – the 
food, the flowers, the photog-
raphers, the invitations – that 
is just lagniappe. 
 The second step is determin-
ing an actual budget for this 
day. Discuss with your respec-
tive families if they plan to 
contribute and determine what 
items or how much each family 
would be comfortable handling.  
It may also be necessary to 
determine in advance what sav-

ings you would like to allocate 
to the cause.
 For parents of the bride and 
groom, it may be very helpful 
to pledge a specific amount at 
the outset. The couple can then 
consider their options. They 
could plan the ceremony she 
always dreamed of or use the 
money toward a down payment 
on a house. If at this time you 
are unable to help financially, 
that is fine, too. You will have 
many opportunities to offer 
help in other, non-monetary 
ways. 
 The need of a loan to finance 
a wedding is strongly discour-
aged. Never, ever use debt to pay 
for the wedding expenses un-
less you have reason to believe 
your finances are about to get 
dramatically better. Moreover, 
do not count on cash  gifts to be 
received at the wedding to help 
cover part of the cost. Physical 
gifts are much more common 
than cash at Southern wed-
dings, so you could end up very 
disappointed if you factor them 
into your budget. If hosting im-
mediate family in a park after 
the church service is what you 
can currently afford, then that is 
what you should do rather than 
starting your married life with a 
mountain of debt. 
 The lavishness of the wed-
ding has no correlation to the 
quality of the marriage. I have 
been married for almost 50 
years. My wedding budget was 
$500, and we came in $50 un-
der because we wanted to buy 
a new stereo. My daughter and 
her husband spent a bit more 
on their wedding seven years 
ago. But they made a budget, 
including parental contribu-
tions and an additional amount 
that they wanted to spend from 
their savings. They set their pri-
orities, stuck to them and had a 
wedding that fit them perfectly. 
A more opulent wedding in 
either case would have been 
bad for the marriage, adding 
unnecessary stress to the first 
years together. 
 Finally, be certain to make 
your wedding personal. Sharing 
sweet stories in the toasts, print-
ing baby pictures, incorporating 
favorite foods or special drinks, 
writing personal vows, hand-
making signs or favors or de-
signing a great play list of your 
music, can make your wedding 
special while costing little. An 
original wedding is always more 
fun than a cookie cutter one.
 Blessings to all the happy 
couples getting married this 
year. May this wedding season 
bring many happy unions and 
little financial stress.

GUY WILLIAMS

Gulf Coast Bank

504-561-6124 GULFBANK.COM
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Jacob Schoen & Son
 Jacob Schoen & Son has 
been a New Orleans landmark 
for more than 145 years – the 
main Canal Street funeral 
home actually dates to 1870 
when it served as the personal 
home and flower business of 
the V.J. Virgin family – but 
there’s plenty new on the 
horizon for one of the city’s 
iconic businesses.
 The addition most obvious 
to those driving past Jacob 
Schoen & Son is the large 
Romanesque chapel, now 
completed, just to the left of 
the funeral home, which now 
has the capacity of seating 360 
people for funeral liturgies.
 The chapel is named the J. 
Garic Schoen Chapel in honor 
of Garic Schoen, who served 
in the family funeral business 
for 70 years. 
 Every detail of the chapel, 
from its taupe stucco exterior 
to its archways to its rustic, 
red Italian roof tiles, was 
designed to match the exist-
ing building to which it con-
nects, said Patrick M. Schoen, 
managing partner, who began 
working in the family’s busi-
ness in 1969 and returned 
home to the company 2 1/2 
years ago.
 “The new chapel is on the 
north lawn – that’s where I 
used to pick up the newspaper 
every day for (Uncle) Garic 
Schoen,” Schoen said. “The 
chapel has pews to seat 310 
people, and we have room 
for about 50 more chairs. I 
wanted a fabulous chapel, 
and it is. We’ll use it for bigger 
funerals. We are keeping our 
other chapel (built in 1967) 
for smaller, more intimate 
family funerals.”

Cross gifted by Marianites
 The Marianites of Holy 
Cross donated a beautiful, 
7-foot-tall olive wood cruci-
fix to Schoen that has been 
hung in the chapel. The nuns 
brought this cross to the 
United States 160 years ago.
 Marianite congregation-
al leader Sister Ann Lacour 
said they gave the crucifix to 
Schoen’s Funeral home “to 
honor the Schoen girls who 
attended the Academy of the 
Holy Angels,” a former girls’ 
high school in New Orleans 
run by the Marianites in By-
water.
 In addition to building the 
new chapel, Jacob Schoen & 

Son has undergone a com-
plete restoration of the main 
funeral home building, open-
ing up walls to provide better 
sight lines and freshening 
up the interior with a lighter 
paint to give the home a 
brighter look.
 “When the Schoen family 
bought the Virgin home dur-
ing the Great Depression in 
1935, they turned it into a 
funeral home,” Schoen said. 
“There were heavy curtains 
everywhere, and windows 
were sealed up. Now when 
you walk in the front door 
you can see all the way to the 
back, and the same thing with 
the side hall.”

Entertainment venue
The interior renovation 

turned out so well that Schoen 
has decided to make the main 
building available as an entic-
ing venue for wedding, anni-
versary, reunion and birthday 
receptions, usually held on 
Saturday nights.
 “People are shocked because 
they remember what it was 
like to walk into the old facil-
ity,” Schoen said. 
 “The last funerals on Sat-
urdays are usually at 11 a.m., 
and there are no funerals on 
Sunday. We have this beau-
tiful facility with parking 
galore on the Canal streetcar 
line. When I was a little boy, 
elderly mourners told me they 
had come to beautiful dances 
and balls here before it was 
a funeral home. I figured we 
could get creative.”
 While the new chapel is 
not available as a venue to 
celebrate any Catholic sacra-
ments other than funeral 
Masses, Schoen said some 
non-Catholic weddings have 
been celebrated.
 Schoen said a recent funeral 
proved how tradition-bound 
some New Orleans families 
are. A woman asked to be cre-
mated, and her urn was placed 
near a front room window for 
the funeral service.
 “Mandina’s restaurant and 
the streetcar were her two 
favorite things, so she wanted 
a room with a view,” Schoen 
said.
 Families who wish to do 
advanced planning of their 
funeral liturgies can contact 
Schoen at 482-2111.

Jacob Schoen & Son is located 
at 3827 Canal St. Call 482-
2111; www.schoenfh.com.
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Garic Schoen’s daughter, Susan Schoen Holmes, stands with her cousin, Patrick Schoen, in the new chapel named 
after her father. Several members of the Schoen family attended the Academy of Holy Angels run by the Marianites.

A plaque below the 
cross in the chapel 
commemorates the 
female members of 
the Schoen family 
who attended the 
Academy of Holy 
Angels, the all-girls’ 
high school run by 
the Marianites of 
Holy Cross in the 
9th Ward Bywater 
neighborhood. 
Patrick Schoen’s 
mother, Aline 
Crovetto Schoen, 
attended Holy 
Angels, as did his 
aunts, Hilda Schoen 
Brooks, Lorraine 
Schoen Heier and 
Helen Josephine 
McLaughlin.

A granite stone, originally 
dedicated by former Arch-
bishop Philip M. Hannan, 
honored the Schoen fam-
ily for 130 years of service 
to the community back 
in 2004. Initially, it was lo-
cated next to a flagpole, 
but the new construction 
required the flagpole to be 
removed, so the plaque is 
now in the garden outside 
of the new chapel to honor 
the late archbishop.



In 1874, my family established Jacob Schoen & Son Funeral Home, and for five generations we have cared for 
the families of New Orleans during their time of need. Providing only the highest standard of funeral service to 

all, regardless of financial circumstance, is ingrained in our business and continues today as our heritage.
 One constant in 145 years of service is our strong commitment to the people we are privileged to serve. Every 
life deserves a special time of honoring and celebrating: we are here to serve you.
 As a fifth generation Schoen, I am proud to return home to Jacob Schoen & Son Funeral Home and further 
my family’s legacy.
 We have a rich history in our community. To better serve New Orleans, we recently finished a complete 
restoration of our iconic Canal Street property – including the addition of the new J. Garic Schoen Chapel. This 
is our commitment to you, neighbors and friends – a pledge to our beloved city.
 From our family to yours, we invite you to join us in this renewal by visiting Jacob Schoen & Son Funeral 
Home. Prearranging your funeral is available, please give me a call at (504) 482-2111, and I will personally 
arrange a tour for you.

 Patrick M. Schoen, Managing Partner

Patrick M. Schoen


