
 

 

Worship Council Meeting Minutes, May 5th, 2022 

 

In Attendance: Rose, Chris, Dan, Mike, Molly and Maureen. 

Visitors: Sue Carlson, Rich Morton and John Hackley. 

 

Opening Prayer: Maureen 
 

God of egrets and Baltimore orioles, and all flying creatures,   
you offer us surprises each day that remind us of your love,  
a love that embraces all of creation. 
Open our hearts and minds as we consider the needs  
of St. Thomas Becket for worship. 
Open us to the power of your spirit in the hearts of all,  
and guide the thoughts we think and the words we speak  
all for the good of worship at St. Thomas Becket.  
We ask this through your Son, the Risen Christ, and the  
Spirit that unites us in love now and forever.   Amen.   
 

Check-In. 

 

Agenda Items: 

 

1. Meditation Trail - Update from Mike.  

1.1. Mike exchanging emails with Beth Tiller.  She is gone until May 18/19th.  He will try to 

setup a tour when she is back. (Mike). 

1.2. Discussed removing frisbee golf baskets as they can no longer be used.  Dan to look into 

reusing baskets and Chris to discuss with staff any possible issues.  (Dan/Chris). 

 

2. Remembrance project (Wind Chimes). 

2.1. Molly could not get in touch with anyone at St Olaf.  She suggested a field trip to St. Olaf to 

see chimes and take photos.  Molly, Maureen, Rose and John would like to participate in field 

trip.  Date to TBD. (Molly). 

2.2. Fr. Tim had two concerns: 

2.2.1. Noise level of chimes.  Would it bother the neighbors? We need to keep this in mind 

when developing the structure and choosing chimes. 

2.2.2. Traditionally, Fr. Tom Kommers wanted no memorials in the church.  This should not 

be an issue as it is outside of the church. 

 

3. Budget requests for 2022-2023. (July 1 - June 30). 

3.1. Could we use the Fall Festival silent auction to raise money for the wind chime structure? If 

not, we may need some funds for the project. 

3.2. Liturgy committee would like money set aside for seasonal items such as the green cloth used 

during Lent. 

3.3. Discussed new hymnals.  We would need around 800 costing approximately $20,000-25,000.   

 

4. Feedback on Lent/Holy Week. 



 

 

4.1. Smaller attendance than prior to Covid. Discussed doing more education on the importance 

of Holy Week. 

4.2. When church is dark it is hard to see music to sing along. 

4.3. Maureen suggested having more daily masses. Currently there is one on Thursday with about 

18 in attendance. 

 

5. Recognize our youth who are graduating and have been involved in the church.   

5.1. Suggested having them standup to be recognized during a mass as was done in the past for 

Pentecost.  Chris to discuss with Jackie.  (Chris). 

 

6. Visioning goals.  (See handout included below.) 

6.1. Reviewed goals and voted to focus on Goal B ‘Focusing on Baptism and what it means”. 

6.2. Would like to find a book or resource to learn more.  Chris to ask Mary McDonald for 

suggestions. (Chris). 

 

7. June Laudato Si article. 

7.1. Reviewed Molly’s article for May and offered her some suggestions. 

7.2. Will ask Beth Tiller if she would write an article in connection with her Meditation Trail 

tour. (Mike) 

 

8. Prayer for June - Rose 

 

9. Check-Out. 

 

 

HANDOUT **********************************************************************************************************  

 

  WORSHIP:  The goals we came  up with are listed first; under the Comments, are the 

Parish leadership responses to  our goals.  

 

 

Goals:  To love; To Serve; To Be Hope 

A. One goal we focus on was how to increase participation (To love) 

a. We could invite young adults to attend a council meeting 

b. Acknowledge our youth who do participate ( T-shirt or small gift, personal 

thank-you from Fr. Tim or parish) 

c. Use personal invites 

d. Outdoor Masses are popular  but do take time to set up and tear down 

i. Look into creating a team of people in  charge of setting up/tearing down 

for outdoor masses 

ii. Having food after mass was very popular and promoted hospitality 

B. A second goal was focusing on baptism and what it means. We are baptized into a 

Community which has its  privileges and its responsibilities (to serve) 

a. More sermons on baptism and what it means 



 

 

b. During Easter celebrations the songs could be about the meaning of baptism 

during the sprinkling of water. This could also be done with the written word 

c. Do our young adults feel like they are part of the church? 

i. How can we connect with them and make them a part of the Church?  

Need to start when they are in middle school. 

ii. Ask our young adults what they need from us 

C. A third goal would be to improve life-long learning(to be hope) 

a. What does our life long faith formation look like?  How is this laid out? Could 

we get visual presentation of the Parish Faith Formation program from 

beginning to end? 

b. Start a young adult group or have more family-based projects 

 

COMMENTS: 

• We are afraid to tell people that baptism comes with responsibilities. 

o How can we educate? 

o Invite into responsibility 

o Baptism is more than what it is ( and confirmation should be as well) 

o Look more at Baptism as “ordained” and strengthen “sacramental” 

• Two PLC members joined because of personal invite 

• Section B: c: i,ii.(young adults) should be listed as a separate goal 

• Section D – nicely overlaps with Life Stages & Spirituality 

 

 

DISCUSSION OF COMMONALITIES:  forward to  2022-2023 

 Desire to reach out to young adults 

 Need to communicate the goals/visions/accomplishments of councils to the wider parish 

 Sharing Stories 

 Education 

o Parishioners should know about the information 

▪ Synod outcome 

▪ The work our Councils are doing 

▪ Inject new energy into what volunteer options are slowly opening up 

following  

 More conversations about our Parish Goals – Living them 

 Councils’ goals match GEM 2.0 goals 

 Councils found “their” vision in more than one GEM 2.0 goal 

 Connectiveness between councils 

 Contact Jerry Roth to give him an update and get his feedback. 

 

Marketing thought: 

“ It is more than just Sunday” 


